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What is Digital Marketing?

Digital marketing is

the _:FLPMEH_TH.F__@._M___“A“v__“aﬁ_ﬁ::.:l,\”::r of prodles origevjccs sig dgial s M o 2167

Digital marketing channels ,_wc :r . E.: display advertising, and any other digital mediums.

A N e d.zi:m based on the E_c:_i that can create, accelerate, and
ue from producer to a consumer terminal, through digital networks,

K M.ﬁ _H_MM_NMH_HJ‘_”%M,rm.___m_:__ :::.rc:_&u a:.l:m the ._w.ce..u Ea. 2000s, &E:m.& _:c.tmv\
AR = ology for marketing. As digital platforms became increasingly
M%HM_,_U_MM_K%”M»,E_M_ﬁ”_“m:m: c_,_:m M.:a c<e.J\.ﬂ_=< life, :._a as _Eo.s_a increasingly use digital
. . ¢ physical shops, digital marketing campaigns have become prevalent,
employing combinations of search engine optimization (SEO), search engine marketing (SEM),
content marketing, influencer marketing, content automation, campaign marketing, data-driven
marketing, e-commerce marketing, social media marketing, social media optinization, c-mail
direct marketing, display advertising, e~books, and optical disks and games have become
commonplace. Digital marketing extends to non-Internet channels that provide digital media,
such as television, mobile phones (SMS and MMS), callback, and on-hold mobile ring tones.
The extension to non-Internet channels differentiates digital marketing from online marketing.

So, how is digital marketing different from traditional marketing?

The traditional manner of marketing involved businesses to advertise their products or

edia, radio and television commercials, business cards, bill boards, and in

services on print m
not employed for

many other similar ways where Internet or social media websites were
advertising. Traditional marketing policies had limited customer reachability and scope of

driving customers’ buying behavior.

to promote brands and products online and through
website, a company might also use PPC and display
smartphones, social media, and other mediums to

Digital marketing is a way
other digital channels. ....In addition to their
Ads, email marketing, mobile technology like

attract and engage their target consumers.
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Here are the main types of digital marketing you should consider for your business.

1. Content Marketing

Content marketing is 2 type of digital marketing that focuses on creating and distributing content
for a target audience. The content aims at being valuable, relevant, and (ideally) consistent. Its
ultimate goal 1s to drive a profitable customer action.

The crucial part here is “valuable” and “relevant”. This is what tells content marketing apart
from traditional spammy advertising. The target audience should want to seek the content out

and consume it.
2. Search Engine Optimization(SEO)

SEO, or Search Engine Optimization, is the process of getting quality traffic from free, or ‘
organic, search results on the search engines ( like Google and Bing).

It’; important that the traffic you drive to your website is relevant to your indus'ﬁfy‘ If you
- manage fo attract a high volume of visitors searching for Macintosh computets'\vhile what you
actually do is selling raincoats, the traffic will do you no-gqod. ,
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What is OMR?
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IRECTORY SUBMISSION

D:red“r}' submission is defineg as the practic
H . - . J1d e
5 the webn directory under 5 particular ¢

ink building.

of submitting Your website UR]
ategory, This i ‘
2oy, This s g way which lie

and its details
Ips you to improve

vourl
pirectory Submission is an off page fact
> dCLOr w 1 3 o
Which helps to optimize your webpage. 1n (hese

website '
) ; 18 submi

e are ditferent catego 5 Nedld Submitted W another hile
There gories under whicly You can sul roihe e

pave a site related 1o Health, then yoy will sul mityour website. For example, if you

b ) Mt your site ‘et i {
ip you to get backlinks from (e i your .snc under Health category which will
Y mterestingly build links in one way. These

s ectories arc somewhat similar ;
Jirectort ewhat similar to the phone directories which has
category- o

jirectories,  YoUr - own

m. It ve

a list ol websiles in cacls

There are three types of Directory Submissions:

» Paid or Featured Web Listing:

il : : In this, the owner of Directories site will charge for
Submission and your link will be

hel . . approved in some moment or within 24 houts, This will
elpyouin g g i y feqi q i It i

elp 3 __.etm.'nc backlinks from this type of submission. Some sites offer this package
for yearly or lifetime.

N 7 .« e . ~ . N A 1 y 4
+ Free or Regular Web Listing: It is free for Directory Submission, 1o one charges for free

or regular submission but there is no guarantee of the websites getling approved by the
Administrator. Also, this involves time.

+ Reciproeal Regular Web Listing: In this, a reciprocal link must be submitted to your sile
when you activate Directory Link, only then the Directory administrator will approve your
link.

Business listing means listing of your business according to category on classilicd sites,
while in directory submission you submit your domain to another site so they can update
their directory by adding you in specific category/section.
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CONCLUSION

The conclusion Oli, d(l,g:I:al markctin.g has now become a hot topic for discussion. Modern

;‘te‘ch“()logy has changed a lot. Besides the growh of modern technelogy, the technique of
Jb‘usinesscs has also changed. In this regard, digital marketing comes to fake the Jeading
»'posi\ion- Modern generation does not want (o £0 o any shop or shopping mell fo buy
- ppything: They Wa!]t to buy everything online. So, the various companies always try to stay
_ omnected with their consumers or customers via the internet. To get the best of it, consumers
. and marketers must know the advantage and disadvantage of digital marketing. If you do not

know the benefits and harmful sides, then you won’t get the full advantage of digital

. parketing.

£iR
f

Dept.
0 GPR Arts, "
oo Collece, ST

G Scanned with OKEN Scanner



